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Abstract 

Because of the social turmoil on the territories of ex-Yugoslavia, politics has for 15 years been a dominant theme. On the basis of Milbrath classification of the political participation, the goal was to detect social groups of Croatian society which are even nowadays participating in greater extent in political contents. As an indicator we used data on everyday viewing of TV broadcasts with political profile (political program ratings) through sophisticated method of average minute rating (AMR). AFF index shows the ratio between the proportions of specific socio-demographic groups between viewers of a particular part of program and their share in population. In this research selected socio-demographic groups (older, less educated and middle class) do not correlate with Milbrath groups. Detailed analyses particularly in age groups indicate that the structure of viewers of broadcasts with political character equals to the structure of viewers of other broadcasts from prime time and TV program in whole. This data indicate nonselective watching of TV of part of TV population for analyzed broadcasts. 
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Politics is for almost 15 years the dominant theme on all the territories of Ex-Yugoslavia, Croatia included. The reason for this lies in social turbulence which started during nineties. All of this produced falling apart of Yugoslavia and formation of new countries, introduction of democracy, destruction of former socialistic institutions and revitalization of parliamentary political life. Additional wind into the wings to the political themes was given by war affairs which were happening on these territories for almost a whole decade. 

Because of such social context we can ask a question about variation of interest for political themes in Croatian society and whether some social groups are consuming / living political contents more often than other groups. Very often we could hear in unformal communication that „Everyone is charmed with politics“.

Political participation

Milbrath classifies four categories of population by the level of participation. First category is politically apathy – they are not aware of the political world around them. Second category is characterized with position of observers and activities like voting and participating in unformal discussions in politics and covering themes of political contents. Third category participates in so called „transitional activities” like being on political assembly and giving money contributions to campaigns. Fourth category is most active and very small group which is publicly participating in politics and pretends on various political functions (Milbrath, 1965). Further more, analyzing in details these relations same author separates in social-demographic characteristics social-class position, gender and age as those variables which are significantly determining level of political participation of an individual. In this way higher position and level of income positively correlates with participation. Same results apply for men versus women, mid aged versus younger and older population, and married versus unmarried. 

Central hypothesis of this paper wants to check up how much is Milbrath classification and analysis applicable to Croatian context in which, as we stated before, interest in politics is much stronger that in stabile democratic societies. Because we wanted to analyze these relations we thought that taking indicators from which one can read out interest in politics is only partially insufficient (for instance participating in political elections). It was necessary to find out those indicators which can every day and precisely answer question who is and how much interested in political themes. According to this we analyzed daily watching – „consuming” of political broadcasts on Public Croatian national television. Of course, level of consuming can not be completely adjusted to Milbraths’ level of participation because they are basically different social and psychological categories where participation in political contents comprises wider spectrum of activities than in first category. 

Types and structure of TV public
Unavoidable variable for this theme are analyses of structure of TV public and their general view on TV. There is a continuum of TV public which consists of moderate viewers who watch TV up to 2 hours daily (in Croatia they make 30% of population older than 15 years of age). Then there is a middle group which watches TV 2 to 4 hours daily (they make 45%) and so called intensive viewers who watch TV more than 4 hours daily (they make 23% of population over the age of 15; GFK, 2006). These categories of viewers can be differentiated by their socio-demographic qualities. Some studies distinct two groups - older age group and population with finished high school as the biggest part of TV viewers (Karajić, 1990).

Existing analyses on who is watching and how much of TV program are general and do not show the structure of viewers according to the profile of broadcast, timetable of broadcast etc. Therefore focal point of this paper is primarily on a structure analysis of political broadcast viewers. 

Methodology
With growth of market and competition in Croatia marketing became stronger and stronger which initiated arrival of technologically superior and more subtle analysis of TV ratings. Thus, from the beginning of 2003 it is possible to cover TV ratings on the base of average minute rating (AMR) which on the base of representative sample of 1960 viewers constantly measures ratings of several TV shows every minute. Socio-demographic characteristics and specific consumer behavior for every person sampled is known. With this sampling we covered complete TV public (population from 18 +) in time period from second half of 2003. until second trimester of the year 2006. In the category of „political program/broadcasts“ we included „debates and round tables“, „interviews“, „magazines“ and „live broadcasts and shortened reports“ which had “inner affairs” and “foreign affairs” topics. From this broadcast profiles “business”, „mixed“ and „other“ broadcasts were excluded because they can not be qualified as completely political. We also excluded informative program because it represents wider then political preferences of TV public. At the end we decided to include 193 political TV broadcasts in the period of 3 years for this study. We included only nationwide TV stations. Local TV stations were excluded. We took public nationwide TV stations HTV1 and HTV2 which cover 3/5 of total TV public/population and emit most of political program. Commercial TV stations were excluded from this analysis because they do not produce enough political programs. 

The level of ratings of individual political program or broadcast for individual socio-demographic groups is being accounted through AFFinity – index which shows "ratio between the rating of one target ("focus" target) and the rating of another target ("reference" target)".  AMR
 is average number of individuals who have seen a specific program or day part. For "reference" target we took target universe.
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Formula defines value AFF=100 as situation in which share of TV viewers with specified characteristic equals exactly to the share of the referent group in the target population which is in our case share of that group in Croatian population.

Results of survey
Basic data (AFF) about the structure of viewers of political TV broadcasts are given for these socio-demographic characteristics: sex, age, education, social status depending on income, employment/unemployed, urban/rural, and region.
	TV
	SEX
	AGE
	EDU.
	INCOME
	W/N
	U/R
	REGION

	
	Males
	Females
	4 - 9
	10 - 14
	15 - 19
	20 - 24
	25 - 29
	30 - 34
	35 - 39
	40 - 44
	45 - 49
	50 - 54
	55 - 59
	60 - 64
	65 +
	Elementary.
	High shool
	University
	Low
	Middle
	Upper
	Higher
	Working
	Non-Working
	Urban
	Rural
	Zagreb
	North Croatia
	Slavonia
	Lika, Banovina
	Primorje
	Dalmatia

	AFFHTV1
	92
	107
	49
	38
	33
	32
	42
	66
	86
	82
	113
	125
	150
	181
	196
	129
	95
	99
	98
	108
	88
	89
	81
	129
	98
	102
	83
	89
	118
	122
	97
	107

	AFF
HTV2
	96
	104
	43
	27
	23
	28
	46
	49
	59
	64
	101
	103
	120
	212
	250
	147
	89
	83
	87
	118
	86
	72
	55
	151
	91
	109
	81
	89
	118
	120
	114
	100


Table No. 1: broadcasts with political content - AFF for individual socio-demographic groups / TV channel

What we can see at first glance is how these socio-demographic groups show higher interest in broadcasts with political content: women versus men, older versus younger, less educated versus highly educated, middle class versus lower or higher class, and employed versus unemployed. Other differences are not so unambiguous and that is why we omitted them. It is obvious that basic Milbrath hypothesis is not confirmed through the structure of viewers of political TV program. According to him more political participation can be seen in men versus women, middle aged versus younger and older, higher class versus lower class. From where does this difference between groups who are watching political TV program and groups who are more interested in politics arouses? To critically explore acquired results and relations, we took only one variable –age - and made further analysis.

Ratings of political TV program and age

Initial data from table No. 1 give us relations which are shown in graph No. 1
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Graph No. 1:  TV program with political content - AFF by age group / TV channel

It is evident that below average ratings are in groups who are younger that 45 years of age, average is in the groups form 45 to 54 years of age, and above the average in oldest population from 55 years and older. The question arouses whether this type of distribution is specific only for political program? Therefore we did identical comparative analysis of ratings of TV channels according to age groups in general, and for specific TV broadcasts like central news, TV movies and entertainment quiz – program that is of completely different profile than political program. 
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Graph No. 2: all programs - AFF by age groups / TV channel
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Graph No. 3: central News, TV movies and TV quiz - AFF by age groups

Comparative analysis shows that trends of participation of various age groups are almost identical as ratings of TV programs and channels in whole and for specific broadcasts like political, central news, movies and quiz shows. 
 Of course, AFF indexes are not identical. For instance AFF for political broadcast in oldest age group (65+) equals to 196 (HTV1 channel) and 250 (HTV2) which is twice as much that can be expected on the basis of their share in population. On the other hand their AFF for central news is 193 for the movies 129, and for quiz 188. Further more analysis shows that time table of program is not a determining factor.
 

From this supplement analysis we can see that age structure of viewers of political broadcast is more or less identical to the age structure of viewers in general or some other broadcasts of nonpolitical content. Obviously it is a determining fact that some age groups (in this case older groups) are simply watching TV program more including political program. Opposite conclusion is valid for younger age groups of TV population. 

Conclusion
Analogy that we stated for age groups applies to other groups we have selected. It is a simple trend that older, less educated and middle class watch TV more and that includes political broadcasts. This conclusion is also an indicator of a passive, not profiled and nonselective TV viewing by part of TV viewing population. Therefore, for a structure of TV viewers who watch political contents, key predictor is a structure of TV viewers in general, especially primetime. In other plan, on the basis of higher values of affinity index, but only in a smaller portion, the inclination of determined groups towards the broadcasts with political content can be explained. Milbraths’ classification and structure of political participation can not be proven through analysis of viewers who watch broadcasts with political profile. We presume that analysis of the structure of TV viewers of broadcasts with specific themes (sports, children etc.) is more distinctive than the structure of viewers of TV program in general. 
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�  � EMBED Equation.3  ���; i = 1, ....n individuals belonging to target of reference.





� AFF>100 shows that individual group of TV viewers watch specified TV program – broadcast – more than it would be expected in random distribution. In analogy with that, AFF<100 has a contrary logic.


� It is evident that movies and HTV2 oldest age group watches little bit less than HTV1, central news and quiz. This we explain with later timetable of movies on HTV2 channel when part of the oldest age group gives up on watching TV. 


� We compared ratings of political program / broadcast in evening hours (form 8PM to 12PM) in one hour intervals. Basically timetable of broadcasts in evening hours do not have determining influence on AFF, although in the oldest age group falls inclination to late terms while in middle age group we have a mild opposite trend. 
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