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ABSTRACT

Education as process is comprised of two synergy-related segments: learning and teaching. Within each of these segments there are active participants mutually connected to other elements that create education as a complex. These include: education or educational contents, goals planned to be reached and context in which, and because of which, education is being realized. Postulates and mutual dependence of mentioned elements can be observed on several levels. Basic relationship can be observed on a primary level that can be determined by different circumstances. On the other hand, education has in time gone through changes caused by other activities in a real-time and scientific environment. Discovery of computers and their more intensive usage in education opened up huge possibilities, but has also removed some limitation factors such as place and time of performing education. Possibility of virtual implementation of the usual educational unit, a classroom, has made space for other questions and emphasized need for careful treatment of the same. Virtual student and virtual teacher are only apparently virtual while realistically they do exist in space and time. Still, these do posses their own personal culture, customs and habits. Such circumstances can lead to possible misunderstandings and even conflicts that can be anticipated and avoided. Paper analyses students’ and teachers’ attitudes and possible cultural, moral and ethical relationships during the realization of eLearning as process. 
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1 INTRODUCTION
Presence of ICT in learning today is, more or less, indisputable. Specific forms of ICT tools and technologies depend upon several different factors. Naturally, financial aspect of learning’s organization and providing finances are the most important in process. Considering importance of learning, regardless to social environment, possibilities provided by ICT are important. If one observes the highest level of learning supported by ICT – online learning – better known as the highest level of eLearning, then detachment from traditional forms of learning becomes more relevant. eLearning has been declared as form of learning where participants are independent from location and time. Not just teacher, but also the other elements of learning should in these circumstances consider eventual differences. In continuance, the paper examines more important attitudes and definitions of culture and cultural relationships in general. Finally, an interpretation of students’ attitudes at Polytechnic of Rijeka about the subject has been attached. 
2 THE eLEARNING IN THE VIRTUAL CLASSROOM WITH ECULTURE
Virtualization of forms of learning’s organization provides additional possibilities, but it also initiates problems that must be treated carefully. Basic elements or factors of learning: student, teacher, learning contents, learning goals and context in which learning is performed, regardless to changes brought by ICT, remain constants. Form of learning is being realized through interaction of these elements. An intensity of ICT implementation during the process itself will move centre of model towards some of the elements. Traditionally, centre of learning has been located by student-teacher relationship with movements according to this rudimentary axis, whether towards student or teacher. ICT in learning determines a primal centre according to content, or form of content, while in the process of learning it shifts towards the student. Executive form of learning – section or classroom, when being transferred into the virtual forms, is mostly performing a virtual dehumanization of relationships that were used in traditional learning.  Virtual students are real persons with all belonging characteristics, determined among others, by cultural and traditional norms of environment they originate from. Within frames of the Internet it is possible to form sections which success will depend upon considering such contributions of  individual students. In any activity, cultural differences can be the main initiator and mode in achieving quality, but can also be an obstacle in realizing the goals. In this way [1] not considering the cultural differences in marketing can cause legal consequences and damage to promoter’s reputation. This example has been mentioned in purpose since eLearning, especially in informal learning, is actually trade that requires qualitative marketing. Still, such mode of making a business retains its specificities in all, even in cultural needs. Here a culture can be observed from different aspects. One can accept a definition [2] of culture as a collective formation of mind that differentiates members of various groups. However, in eLearning the students will bring their cultural inheritance that must be mutually lined up. That way, during the learning they will form new mode of culture – culture of eClass. Hence, for purpose of this study a pragmatic definition is acceptable [3] according to which a culture is defined as scientific, transferable, interdependent group of symbols which meaning enables orientation for members of category and an option for solving the category’s problems. Learning, regardless to its form of realization, is a process that has duration, goals and resources that are dispersed during a realization. Virtual environment will demand a bit differently assorted “cards”. Since learning is process based upon cooperativeness of participants, and eLearning additionally emphasizes collaboration during a realization, importance of culture and cultural inheritance of individuals is more expressed. Especially is this important when eClass is heterogeneous by its age and environment from which individual originates. 

Which determinants of culture are important in eLearning? Maybe it can be said which parameter is more important, but certainly language, background in learning, or learning’ goals are the most important. Material status and social relationships among religion and sense of aesthetic will at highest rate influence attitudes of individual and his definition of values. When ICT is strongly applied, term of language can be treated differently. It is important to differentiate living – talkative language from computer languages that can be required during the learning. eLearning misses one, in communication important form of language – body language. However, during the process of self-disclosure in learning its virtual realization can be obtained. 

Social relationships of environment from which eStudent originates can become an obstacle to his socialization. Different treatment of certain groups of society and definition of status in certain society are just some indicators of this parameter’s quality. Attitude towards aesthetical values is maybe not that disputable but it doesn’t mean in some situation it cannot be crucial to success of eClass. If eStudent is part of eClass that has many different eStudents with different religious believes, eLearning should be organized carefully. In such case it is assumed that contents are formed in such manner that they don’t insult certain religion. Still, the highest burden is on mentor or e-tutor that moderates the communication. Conflicts in this area are easy regardless of them being deliberate or not. 

Prior education of individual is a potential that can be super-positioned within eLearning. Education eludes capability of individual to influence the environment and anticipate his attitudes in concrete situations. 

For purposes of this study one should considerate some classifications of culture. For example, [4] a culture of low context based upon written and spoken word (without any hidden meaning) and culture of high context where all facts derivable from mutual relationship can be differentiated. Within these frames one insists on construction of cooperation, trust and loyalty. It is obvious that eClass as heterogeneous group by education and prior experience, needs a culture of high level since its realization strongly requires cooperativeness as well the collaboration that will help individuals to better attend the process. However, quoted definitions are too general and demand additional parameterization. Cultures of world [5] can be segmented according to the value of parameters determined by: power of alienation, power of avoiding the insecurity, level of individualism, domination of gender values and capability of long-term orientation. Each of these values can be elaborated in eEnvironment and are important for quality of relationships in eLearning. Equally important is the interdependence of individual parameters, but that goes beyond this study. However, in planning the eLearning’ realization, mentioned parameters should be considered through means of valorization and their ranking. 

3 RESEARCH AND SURVEY
For the purpose of this study some ethical issues that could accompany eLearning have been researched through this survey. The goal is to avoid ethically problematic design or behaviors. So we try to point out some examples.

Privacy issues. Online devices can invade privacy. Guidelines need to be set. They need to be clear and they should be enforced.

Uniformity of access. Ethical constructs that deal with justice and the administration of justice suggest that all individuals who participate in an activity should be able to do so with equal chances of success.

Non-biased, culturally equitable delivery and expectations. Signs and symbols can be subtle, and people may not be aware that a particular sign, symbol, or content item could be offensive to some groups. It is important to expand the rules of proper eLearning behaviors and to make sure that students are not posting or sending invasive or offensive items to fellow students. 

 Languages barriers. The e-tutors are ethically obligated to provide training, mentoring and support to learners who may not have the background or language skills to succeed in eLearning.

Posting and other concerns. “Netiquette” notwithstanding, impulse control is often lessened in an environment where one feels safe and fairly anonymous. One way to combat rudeness in the discussion board is to attach a real identity and impose social control.

Cyber – bullying and cyber-stalking. “The Internet has been described as transforming society by providing person-to-person communication, similar to the telegraph and telephone as well as operating as a mass medium, like radio and television before it." [6]
This paper studies cultural features and behavior in virtual classroom with 274 examinees. The authors analyze the attitudes of students and teachers about issues concerning different cultural, moral and ethical relations in the realization of the teaching – learning process.  

Survey has primarily enclosed questions regarding gender and financial security of students (ICT equipment and infrastructure), mode and frequency of using the Internet, safety and reliability in work, attitude towards appropriateness of learning contents in the Internet. The second part of questions (10-25) has applied to expressing opinions about communication in virtual environment: moral, cultural, ethical and other attitudes within which a communication is being realized. Explanation of survey follows in the continuance of paper. (See the Questionnaire in Appendix A at the and of  paper)
4 EXPLANATION OF RESULTS INSTEAD OF CONCLUSION
Results of the analysis indicate almost all examinees, app 98%, posses their own computer respectively have a daily access to the Internet. The majority of students, app 95.41%, use the computer and the Internet always or regularly when accomplishing their faculty assignments. These results indicate importance of proper and timely education of students in accurate online behavior and usage of the Internet. Also, a great percentage of students use the Internet in learning. 83.28% of students use it always or frequently. All the above mentioned leads to a conclusion the Internet became an extremely important item of a higher education system. When questioned in what purpose do they usually use the Internet, 53.11% of examinees answered they use it generally for information purposes, followed by entertainment that was chosen by 16.72% of students. Considering the examinees’ attitudes towards the Internet safety, most of them – 48.52% is neutral, with reference to they don’t consider the Internet neither safe nor uncertain medium, 33.78% consider the Internet safe or fairly safe, while only 17.38% of them believe the Internet to be fairly or completely uncertain medium. The above stated indicate the examinees’ attitude towards the ethics of other Internet users who influence its safety by their own actions.  Though it has been noticed that less then half of students consider the Internet to be generally safe medium, 68.86% of them stated they always or frequently believe in contents browsed on the Internet for educational purposes. Besides, they also indicate their capability of making a difference between relevant and irrelevant, respectively relevant (accurate, true) and irrelevant (inaccurate, untrue) information. Further on, the results of the analysis indicate that precisely 60% of students have never used a false identity on the Internet that proves their ethical behavior. Even the higher percentage, 88.20%, answered they have never insulted others on the Internet by any kind of means. Still, out of 35 examinees who answered positively, 29 declared their insult was on purpose.  The same percentage of students, as in false identity issue, 88.20% answered they have never hacked some web sites or interfered with other peoples’ email that also proves students’ ethical behavior. Nevertheless, this doesn’t indicate a real situation, but imbalance between examinees’ wishes and passiveness and/or technical ignorance for that sort of operation. The question posed about students’ aspirations towards the following statement: “Never do something online you wouldn’t do in a real world environment” the allocation of answers was as follows: only 5.57% examinees do not support statement; 6.56% cannot provide a concrete answer; 13.44% examinees partially disagree; 21.31% partially agree, while more then a half, 52.79% support the statement. This kind of answers’ allocation should support positive behavior of examinees as persons who responsibly use medium such as Internet. When questioned about verbal confrontation over the Internet, the majority of examinees, 55.74% haven’t provided a concrete answer, but instead have concluded that sort of behavior is a situation related. It can be presumed that were the question posed as “Would the examinees verbally confront someone face to face”, the answers would have been different so there is imbalance between these answers and the ones given on the previous question, where majority students claim they would never do something online they wouldn’t do in a real time environment as well. 86.56% stated they have never published a disinformation on the Internet. Similar percentage (90.82%) claims they have never published other author’s work signed by their own name, nor have they published their own works signed by others (85.25). In the same context, 96.72% of examinees answered they have never published on the Internet some/someone’s confidential data.  When asked have they ever downloaded some contents or their segments from the Internet and presented them as their own work or for educational purposes, 60.33% of students answered negatively. It is obvious these answers support those given on a control question by which examinees should have stated how regularly they quote Internet sources used in their papers. Even 95.08% of students always or sometimes quote those sources proving they actually don’t represent the Internet contents as their own papers. It was therefore pointed out the examinees actually sincerely answer the posed questions. Regarding the responsible and conscientious behavior when communicating on the Internet, most of examinees, 86.56% believe they actually behave that way. Only 7.87% of students stated they never or only occasionally behave responsible and conscientiously, while 5.25% has never considered their behavior. When asked about other Internet users and their level of education in correct Internet communication, 68.52% of examinees consider the others undereducated, though the majority has previously declared they mark themselves positively. This indicates examinees consider themselves to be in a higher level then the rest of the Internet users, meaning they are not particularly self-critical when judging their own behavior. Moreover, 19.02% of examinees answered they cannot mark other Internet users’ behavior, while only 12.13% of students answered they consider the others to be well trained for this sort of communication. Finally, the analysis results prove 39.34% of examinees believe the Internet usage increases the impression of their responsibility. Similar percentage, 37.38% cannot decide, while 22.95% believe the Internet usage does not make them look more responsible. To conclude, the answers are relatively balanced since the examinees have probably concluded that responsibility impression depends also upon the mode of using the Internet. When analyzing whether the students have prejudices towards the different ones and whether discrimination is a cause of their behavior, the question about their willingness to participate in online course together with students of different races, religious beliefs, national affiliation etc., 89.84% gave a positive answer. Only 5.57% answered they wouldn’t participate, while 4.26% didn’t want to express their opinion. 
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Appendix A: The questionnaire 


































1. What is your gender?


2. What year of study have you enrolled?


3. Do you have a daily access to the computer and the Internet?


4. Do you use the Internet in completing the faculty assignments (homework, seminars etc.)? 


5. Do you use a computer and the Internet for learning (adopting a learning content)?


6. For what purpose do you use the Internet most frequently? 


7. Do you feel the Internet is a safe medium? 


8. Do you find confident the contents browsed on the Internet and used for educational purposes? 


9. Have you ever used a false identity on the Internet? 


10. Have you ever insulted anyone on the Internet by means of his religious, national, racial, gender or sexual affiliation?  


11. If you have insulted someone, as stated above, was it on purpose?


12. Have you ever hacked the web sites or someone’s email over the Internet? 


13. How do you feel about saying: “Don’t do anything online you wouldn’t do in a real world environment”? 


14. Are you willing to verbally confront someone on the Internet? 


15. Have you ever placed some kind of disinformation over the Internet? 


16. Have you ever uploaded on the Internet something that hasn’t been created by you?


17. Have you ever published on the Internet your own paper signed by false/someone else’s name?


18. Have you ever published on the Internet some/someone’s confidential (secret) data? 


19. Have you ever downloaded from the Internet some content or its segments and represented them as your own work? 


20. Do you consider yourself sufficiently responsible and conscientious when communicating on the Internet? 


21. Do you consider people in general to be sufficiently educated for proper communication over the Internet?


22. How often do you actually quote the Internet sources you use in seminar papers, homework, presentations etc? 


23. Do you believe usage of the Internet in educational purposes strengthens the effect of your responsibility? 


24. Would you, without any prejudices, participate in online course together with students of other races, religious persuasions, national affiliation etc? 


25. You may, if you wish, make your own comment, notification or observation you feel is important for the research. 
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