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THE ROLE OF HONEY EXHIBITION ON RURAL
DEVELOPMENT: CASE OF ISTRIAN REGION
(CROATIA)

ABSTRACT

Evaluation and exhibition of agricultural food pnocts are one of the means
how producers can confirm the quality of their pumots and present
themselves to their regular and potential consumEasmers' markets have
existed around the world for centuries but manthem disappeared with the
appearance of supermarkets. In recent years, inaacan increase in the
number of exhibition and trade show related to agjtural and food product
has happened, but also the growing interest of émsmand buyers, local
residents and tourists, to purchase such produthe paper considers the
role of evaluation and events of honey in the astriregion since the
beginning of their uniting as a part of rural toam. Evaluation and
presentation of honey in Istria was first organizedthe county exhibition
VINISTRA in Porec in 199, until 2004 when the regigovernment decided
that the event of honey can be organized indepelydémom the year 2006
honey event were moved to Pazin and organized uthdetitle "Days of
Honey". From a tourism perspective, exhibition gfieultural food products
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have the potential to generate regular and repesits/from high spending
visitors who are seeking quality foods produced ltgal producers, in
contrast to the products that can be found in soyekets. In the paper, in
order to determine the trends, standard statistics@thods were used for
data analyzing of the participation of beekeepensd ahoney at all
evaluations over the past 13 years. In additiortipgpants’ opinions and
thinking about these events were analyzed as sejfjemerally the role and
possibilities of such events in the popularizataord development of these
activities on the promotion of the area in whick #vents are organized.

Key words event management, honey, Istria, rural tourismyrat
development

1. INTRODUCTION

So far in our country there was very little resbarelated to the particular
manifestations and gastronomic events. On the ¢tdwed foods, agricultural
products, especially the typical products are beegrimcreasingly attractive
to visitors and tourists and even can be a reasdravel or visit, to family
farms or towns in order to taste or to purchasedyhical products. In Istria,
these trends have been identified so there are s, olive oil roads and
various manifestations which in the center of diten have food or
agricultural products.

This paper contributes a review of the backgrouteddture, examining the
importance of event tourism in Istrianalyzing the role of food festivals in
the tourist destinations offer, by analyzing théitedes of participants’
towards food festivals and the significance of gagimic events in rural
development.

The aim of the paper is to examine the role of eat&n and events of honey
in the Istrian region since the beginning of treganization. Evaluation and
presentation of honey in Istria was first organizedhe county exhibition
VINISTRA in Porec in 1997 and last until 2004 whehe regional
government decided that the event of honey carr¢eenzed independently.
From the year 2006 honey event were moved in Pazihorganized under
the title "Days of Honey”. We considered that ie ttvaluation events was
interesting to get the opinion of previous and pbé participants of the
exhibition, so we created the questionnaire andecteld data and then
analyzed their opinions on which conclusions aréevdd.

In Croatia, the topics of event management and teteemism were not a
major area of scientific interest by a large numbledomestic researchers,
thus making the research challenge even greater.

163



2. THEORETICAL BACKGROUND
2.1.Event Management and Event Tourism

Since the dawn of time, human beings have foundsviaymark important
events in their lives. Both in private and in pablpeople feel the need to
mark the important happenings in their lives, tteloeate the key moments
(Bowdin, Allen, O'Toole, Harris & McDonnell, 2004pifferent forms and
types of events, from political rallies, sports qumtitions and parties, to
religious celebrations, are civilization heritag@ieh is thousands of years
old (Lawrence, 2002). The question is asked hoexigain the vast history
of events? According to Getz (2005, p. 5.) “Eveats a fundamental and
essential human experience, both rooted in culameé at the same time
helping to define our civilizations”. The term “tesl” has been used for
hundreds of years and can be used to cover a uddtdf events. According
to Bowdin et al. (2004, p. 5):
“A festival was traditionally a time of celebratiorelaxation and
recuperation which often followed a period of hataysical labor,
sowing or harvesting of crops. The essential featdrthese festivals
was the celebration or reaffirmation of communitycolture.”
Special events are best defined by their conteatz 2005, p. 15) offers two
definitions, one from the point of view of the evemganizer, and the other
from that of the customer, or guest:
“A special event is a one-time or infrequently atig event outside
normal programmes or activities of the sponsorimgomyanizing
body. To the customer or guest, a special eveat ispportunity for a
leisure, social or cultural experience outside ttmemal range of
choices or beyond everyday experience.”
Based on their research which explored and devedlopedefinitional
framework for special events, Jago and Shaw (19988) suggested a
definition of special events:
“A one-time or infrequently occurring event of lirad duration that
provides the consumer with a leisure and sociabdppity beyond
everyday experience.”

An entire global industry of festivals and evenss levolved and developed
since the early 1990s. According to Yeoman, RobartsAli-Knight,
Drummond & McMahon-Beattie (2004) the phenomenawgh, coupled
with increased consumer awareness and choice, resgtie industry to
manage the sector effectively and efficiently tewee sustained development
and growth in the future. Event management is a&gasving professional
area (Hede, Jago & Deery, 2002) in which tourisékena potential market
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and tourist destinations become basic stakeholdetse process of event
attracting and/or organization. Event managemeoctbmpasses the planning
and production of all types of events, includingetiggs and conventions,
exhibitions, festivals and other cultural celelasi, sport competitions,
entertainment spectaculars, private functions, andherous other special
events (Getz, 2005). Throughout the world, the ewedustry records the

highest growth and development within the tourisbremic system.

Goldbatt (2000) mentions four turning points whiafluenced the sudden
growth of the event industry. The first turning piorelates to the growth in
world population and the second relates to teclgyoldvancement, which
lead to individuals seeking greater experience ideo to balance the
influence of technology on their lives. The thirdrting point relates to the
income inflow, which, on average, is limited in y@er event participants as
opposed to older participants. The last and thethaurning point is closely

associated with income and work position and rslébeleisure. These four
turning points: ageing, technology, income and tihmeve dramatically

influenced the growth in demand for a wide spectafrevents worldwide.

Additional evidence of the event sector growing andturing is in an

increasing number of published scientific and ekpeticles, the number of
scientific conferences held, workshops and sumantghat topic, as well as
an increasing number of events being staged instodestinations.

The concept of “event tourism” had not been widedgd until the end of the
'80s, when the New Zealand Tourist Office mentiofegdthe first time this
term, publishing that it concerned a significand dast growing segment of
international tourism, following which a framewofkr its planning was
developed (Getz, 2008). It is not surprising themefthat, even in an
extremely complex economic system such as tourishichwhas itself
relatively recently become the subject of wider andre comprehensive
scientific interest, event research is a relativegw research area. Event
tourism (Vukoné & Cavlek, 2001, p. 200) represents:

“All forms of tourist traffic motivated by the stagy of different

events of cultural, scientific, business, sportategainment and

similar character and content.”
Event tourism is a term used mostly in tourismréitere to describe a
destination development and marketing strategyetdize all the potential
economic benefits of events (Getz, 2005). In towdestination offers, there
are an increasing number of special events, whossation and
implementation are conditioned by strategic reasdinst of all, of an
economic nature (Getz, 2007). However, the roleewdnts in destination
tourist offers is also significant due to their isti social and cultural
functions (Getz, 2008), as well as their role icaloand regional development
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(Wood, 2005; Whitford, 2009; O’Sullivan, Pickernd&l Senyard, 2009).
Tourist event functions are manifested through #ansion of the
destination tourist market (Priporas, 2005), extansof tourist stays in
destinations, destination image building (Jago,lgh8rown, Mules & Ali,
2002; Xing & Chalip, 2006; Kaplanidou & Vogt, 2007@nabling better
destination promotion (Richards & Wilson, 2002; Mxiell & Gebhardt,
2002), attracting investment into destinations (S&hkorf, 2010) and as an
element of attraction and animation in the deswma(Derret, 2002). By
means of events, at the same time, the local eylttadition and customs are
evaluated (Hong, 2010), participant entertainmentr@creation are ensured,
social cohesion, cultural and social advancemeart{ihe & Faulkner, 2000;
Derret, 2000) as well as rural revitalization (Keny& Bank of | D.E.A.S,
2002). According to Lawrence (2002) such events araseful way to
strengthen otherwise weak community structures specific location and
they also help to improve community togethernessintrease social and
cultural understanding and to improve community nidg and self-
confidence. Figure 1. shows the main tourism am@aic roles of events.

Figure 1
Economic and tourism roles of events
PLACE MARKETING TOURIST ATTRACTION
-create positive images -attract quality tourists
-improve quality of life -spread demand
-attract residents and -increase visitor spending and
investors length of stay
IMAGE MAKER
-for attractions, resorts,
destinations
-create and enhance themes
-combat negative imagery
CATALYST ANIMATOR
-stimulate infrastructure -encourage first and repeat
-assist urban renewal visits at facilities, resorts,
-stimulate business/trade and attractions
-support other attractions

Source: Getz, D.: Event Management & Event Tourisbmd Edition, Cognizant
Communication Corporation, New York, 2005, p. 13.
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All events are created for some purpose and, dépgruh what it is, there

are different types and sizes of events. We diatstgfour fundamental event
categories. The first event category is made upcufural celebrations

(carnivals, festivals, religious events, folk cebdions), political and state
events (summits, royal occasions, political eveMi® visits) and art and
entertainment events (concerts, shows, exhibitiofis¢ second category is
made up of business and sales events (meetinggerooms, presentations,
fairs) and educational and scientific events (cafees, seminars,
consultations). The third event category is represkby sports competitions
and recreational events (professional/amateur cbtigms, entertainment
games), while the last category is made up of eivevents (weddings,
parties, socializing) (Bodwin et al., 2004, Getf02). Some events are
dedicated to public celebrations and are usualiypmsed of a wide diversity
in their programming, trying to nurture civil pridend togetherness, while
others are planned and held for the purposes ofpebtion, enjoyment,

entertainment, business or socializing. Events gpecial events can be
categorized by size into mega-events, regional tsy@mportant events and
smaller events (Van Der Wagner & Carlos, 2008). dMegents are the
biggest events directed towards the internationarket and have an
international character. They include the Olympiantes, Football World

Cup and Superbowl. For their goal, regional evéwige to increase tourist
interest in a specific destination, whether it beegion, a town, a tourist
location or tourist resort. An example is the Matovilm festival, which is

held in Motovun. The concept of important eventsludes events which
facilitate great financial benefits, arouse big commity interest and attract
large numbers of participants. An example is then€de New Year

celebrations. The last category includes smallentvof a local character,
which are held in almost every town and touristataan throughout the
developed world. On such events, the organizera gaperience in the
organization and management of various histormatural, music and other
events.

Until recently, little attention was paid to thepactts which events have on
the society and environment. However, as the soaereasingly begins to

understand those impacts, event management faceall@nge to become
more responsible in its decision making, as welicagenerate results which
are sustainable. Event management key participanggnizers, sponsors,
local government and self-government, visitors a&weént participants, as
well as the local population, have the ethical amaral obligation to make

events socially, economically and environmentaflgponsible (Getz, 2005),
whilst responsible and sustainable events shotidcatmoral tourists (Getz,

2009). As their goal, all of them together oughtteate a unique, authentic,
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nature oriented, high quality destination prodwdtich will be sustainable in
the long-term, out of numerous destination attoasi As sustainable events
can also be defined as events which can limitlelssliywithout exploitation
of or causing damage to dependable resources, lassvevents which, by
being staged, encourage positive changes on saetythe environment in
which they take place. The organizations whichfaced by great challenges
when it come to large events which include a larxgmber of people have
the key role in the planning and organization daftaunable events. However,
the biggest event sustainability challenge repissiie change in attitudes in
the sense of the prevailing economic prejudiceswhre present in the area
of event responsibility and sustainability. Overa@ognof that challenge is
possible as both the organizers and hosts incigigsianderstand the
economic benefits which can be the result of adgptenvironmental
management strategies (Bowdin, et al., 2004).

2.2.Culinary tourism and rural development

Culinary tourism is a niche area of tourism studied has grown rapidly in
recent years in terms of tourism research anddwuproduct development.
The culinary tourism niche market presents a nemtwre for destination
marketing, which can improve the attractivenessaadestination without
necessarily involving major new product developmektcording to Hall
(2006, p. 303):
“Culinary tourism is typically regarded as espdgiamportant in
rural areas because the relationship between faudl taurism
represents a significant opportunity for productd amarketing
development as well as for rural diversificationdaims often
encouraged through the intervention of national seglonal public
agencies.”
A concept similar to culinary tourism is food t@am. Food tourism can be
defined as visits to restaurants, wine or olive taisting venues, food
festivals, primary and secondary food producersll(BaMitchell, 2006).
Food tourism can also be viewed as a subsidiargutitiral tourism, with
local cuisine as a product of the local culture ahthe natural environment.
Hall and Mitchell (2006, p.137) offers two perspees, one from the
perspective of the consumer, and one from a toupigduction perspective:
“From the perspective of the consumer, food isrdegral component
of daily life and therefore of travel. From a tam perspective, food
offers potential for firm and destination marketimgportunities,
specialized tourism products based on food expeggnand the
possibility of enhancing economic linkages betwdaenrism and
agricultural production.”
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Figure 2
Culinary tourism as niche and special interestisour

TRAVEL AND
TOURISM

RURAL/UREBAN
TOURISM

LOW INTEREST/ND
INTEREST ay visiting
a familiar restaurant
while you are travelling
because you have

o eat

CULINARY
TOURISM

LOW INTEREST ¢

2 visiting a bocal market,
g GASTRONOMIC food festival, winary, or
3 TOURISM restaurant in a peri-
it urvan or rural area
[=] CUISINE becausa it is 'something
[=] TOURISM .‘.’C_)I_:)ERP.TE INTEREST 80 . jinle different’ or
= vigiting a local market, ‘something o do*
GOURMET food festival, restaurant
TOURISM ar wingry once you have

HIGH INTEREST eg travelling toa  arrived at a destinaticn
destination with the primary motive @5 part of & wider range
baing to visit a specific restaurant, of life style activities

market or winery, All, or nearly all,
tourist activities are food related

Primary Secondary Subsidiary to other interests

Importance of a special interest in food as a travel motivation

Source: Hall, C.M. & Mitchell, R. (2004): Gastronantourism, Comparing food and wine
tourism experiences, In Novelli, M.: Niche Touris@pntemporary issues, trend and cases,
Elsevier, Butterworth-Heinemann, pp. 74.

Based on the results of the research conducted ustrélia, Tourism

Queensland (2003, p.1) holds that, from the rediaspect, food tourism can

be divided into a rural and an urban/city expergenc
“The urban/city experience usually presents travellwith a wide
variety of food tourism products, and conveniengethe form of
restaurant precincts and culturally distinct cuasiRural food tourism
on the other hand is not usually considered asvaloged tourism
product. Activities such as visits to farms andrfars’ markets, fruit
picking and agricultural farm accommodation mayvte important
supplemental activities to struggling rural areas.”

Apart from numerous tourist, economic, social antfucal event functions,

food festivals, such as the exhibition of agrictdtdood products, enable the
participants, who are also at the same time thdymers, to build their image
and promote and sell their own products, to esthbklationships with other
producers who participate in the exhibition, aslveal to take part in the
competition part of the event.
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3. METHODOLOGY

The role of food festivals and their role in rudgvelopment in Istria to our
knowledge was not studied. Food festivals in Iste@ame more and more
important part of rural tourism. The aim of the pawas to investigate and
determine the role of food festivals in Istria omral development and
especially on the example of honey festivals.

The task of the paper was to examine the main ctarstics of food
festivals in Istria and in particular to analyze tiole of the festival "Days of
Honey". For this purpose data was obtained fronmatiey festivals in Istria
from 1998 to 2011. During this time there were gemin number and type
of honey which were given to examination which wasalyzed and
interpreted in the paper. Additionally, we conddctiee primary research for
beekeepers who are attending school of beekeemltyih Pazin in May
2011. In total 40 questionnaires were collected.

For the field research, the questionnaire with @ned and close-ended
questions has been prepared. The questionnairedivaied into several
parts. The information asked from the respondemtsluded socio-
demographic variables (gender, age, level of edwgatgeneral questions
about beekeeping and the questions about importem@®me statements
about food festivals like “Days of Honey”. Reasdias participation in
exhibitions included 6 statements about promoti@hationship with other
producers, image, sale, competition, and competitinature of
manifestations. Importance of elements that respatsdconsidering before
making a decision about participation included i#tesnents about visitors
motives, technical support, financial support, dborganizer, media, cost
and tradition. For evaluation of statements impw#a7 point Likert scale,
ranging from 1 to 7, were for example 1= totallseievant while 7= highly
important was used. Obtained data were analysed st@éndard statistical
methods, descriptive statistics. For data analySIRGS statistical software
and MS Excel were used.
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4. RESULTS
4.1.Analysis of food festivals in Istria

Culinary tourism in Istria is particularly emphassikzas one of the priorities of
sustainable tourism development and, accordinglg, gicture of culinary
tourism is defined by the set guidelines (Dropiuzic, Luk, Saftt, Tezak,
Trost, 2011, p. 364):

1. promotion of Istria as a recognizable and qualitgstgbnomic

destination;

2. promotion and tourist assessment of typical angirtal gastronomic
products;
linking up of the largest possible number of qyatdiaterers;
extension and enrichment of the tourist season;
Istria — a gastronomic weekend destination;
monitoring of world trends in tourism and gastrorypm
traditional heritage preservation, re-assessmenbrajinal Istrian
recipes;
8. redirection of tourist flows to the central partistfria;
9. encourage the development of good table culturecarsine;
10. healthy eating — Mediterranean diet; and
11.linking of the primary sector with work-intensiveutist business.

Noohkow

One of the research goals is contained in obtaingligble results on the
fundamental characteristics of food festivals ie tiourist destination of
Istria. An attempt was made to gather data on thuetsire of food festivals
according to the event time and geographic divisoopes within seven
clusters existing in Istria.

The research results indicate that in Istria, duthre year 2011, a total of 72

food festivals will be held and that the most digant part of them will take
place in the summer months (Figure 3).
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Figure 3
Analysis of food festivals in Istria according tmé scope
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Source: adjusted according to ©yli. (2011): Regional identity in contemporary tistr
offer of Istria, (Unpublished doctoral dissertadiodniversity of Zagreb, Faculty of
Philosophy Croatia

The number of events will be slightly reduced ire theriod between
September and March, while at the beginning ofngpra slight increase in
the number of food festivals is recorded. The arely events are
geographically directed to the cluster of Inlanttids(29.2%), cluster Pula—
Medulin (27.8%) and to the cluster Umag—Novigra@.4%o) (Figure 4).

172



Figure 4
Analysis of food festivals in Istria according teagraphical scope
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Source: adjusted according to ©rli. (2011): Regional identity in contemporary tistr
offer of Istria, (Unpublished doctoral dissertajiodniversity of Zagreb, Faculty of
Philosophy, Croatia

Taking into consideration the fact of the high tsuidevelopment of the
Istrian west coast, a low number of food festivadsl in the clusters of Pare
(8.3%), Vrsar — Funtana (2.8%), and the clusterRalvinj (4.2%) are
surprising. While, due to somewhat poorer tourstedlopment of the Istrian
east coast, the low number of food festivals heldhie cluster of Labin—
Rabac is justified up to a point (8.3%). The resolt the research of Istrian
food festivals, as well as of previous researcimftbat area (Bessiére, 1998;
Hall, 2006, according to Hall & Mitchell, 2000) dinm the role of culinary
tourism and food festivals in rural developmenstoi@tion competitiveness,
renewal of rural parts, as well as their revitalma and preservation of
tradition.

4.2. Honey exhibition and festivals in Istria
Evaluation and presentation of honey in Istria iest organized in the
county exhibition VINISTRA held in Porec in the ye998. That year under

the common exhibitions was held' Snternational exhibition of wines and
winemaking equipment. On this exhibition the wis&ong alcohol drink
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and bottles design were examine and representethdog" time. Olive oil
was examined for"iyear in a row. Cheese was evaluat&dy8ar in a row.
Istrian prosciutto ¥ year and this was the first year of evaluation and
representation of honey (Vinistra, 1998). Evaluadioof these products
continued until 2004. In 2005 the evaluations of titoney were not held.
From 2006 the evaluation of honey was organizeBamin as independent
exhibition and evaluation under the name "Daysarfdy".

In 2011 was held ®time in a row “Days of honey” on which among other
were introduced the initiative on proclaiming tleevh Pazin as a town of
honey and regarding the fact that this year Beakgegociety from Pazin
celebrates 100 anniversary of existence. The numibapplicants and types
of honey at the begging were small but the extlwbittoon became a very
interesting event for beekeepers and visitors.ijue 5 it can be seen the
total number of applicants for the evaluation ohéy and won gold, silver
and bronze medals. It should be noted that honaysiecific product that in
generally is not processed, except in the case akeamy honey, but the
skills of beekeepers get to a product specific attaristics, such as for
example acacia honey, which satisfies the Reguisition the quality of
honey. Elimination of honey may be related to & that in a sample of
honey is more pollen grains of other plants, whitdans that characteristics
of honey are not entirely in terms of high sensalye, or typical for acacia.
Of course this does not mean that the honey hawer Inutritional value, it
just do not deserve the top ranking for honey atcac
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Figure 5
Number of honey and medals on exhibitions of handgtria from 1998 to
2011
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Source: Catalog of ,Vinistra“ from 1998-2004 and#&ag of ,Days of Honey" from 2006-
2011

From figure 5 it can be seen that the first yeardahwas a total of 16
applications of honeys of which 7 get gold medalsijlver medals and three
honorary medals. The number of applications oretrsuation of honey has
increased so in the third year 47 samples werestezgid. Most samples of
honey were in year 2007 with 60 samples of honédyilenthis year 40

samples were registered. It can be said that tlaétguwf honey was stable
and the number of gold medals in the total numbesipplicants in recent
years were increasing.
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Figure 6
Number of different types of honey on exhibitiofisioney in Istria
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Source: Catalogue of Vinistra from 1998 — 2004, @athlog of ,Days of Honey" from
2006-2011

Over the years the number of different types ofdyoimcreased. The first
year 3 types of honey were evaluated: acacia, aagechestnut trees. In
2002 and 2004 10 different types of honeys wereorted. In 2011, 5
different types of honey were evaluated, honeysfracacia, sage, floral
honey, honeydew (medljika) and honey from the figufe 6).

4.3.0pinion of beekeepers about honey festivals in Isa
4.3.1. Sample characteristics

From the total respondents, 12.5% were women an8%8#Avere men.
According to age group, in the sample were 25%r€spondents) in the age
group from 46-66 years, followed by the age groti@®35 years 20% (8
respondents), from 36-45 and 56-65 age categorg Werespondents or
17.5%, in age group up to 25 years of age were ¥espondents) and in
the age group over 66 years were 5% or 2 resposd@etording to the
highest level of education most of them had secgndducation 50% (20
respondents), followed with a college degree 302r€Epondents), and high
school diploma 17.5% (7 respondents) and with pynealucation 2.5% (1
respondent). Participants of beekeeping school Wweekeeper beginners in
relation to those who are involved in beekeeping4f® years. On average,
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participants were involved in beekeeping for a@years (M = 8.95, SD =
9.69). Beekeepers have 4-150 hives with averageutaB® hives per
beekeeper (M = 28.76, SD = 35.17). Type of hivegwhare commonly used
were LR (Langstroth-Root) in 72.5% of cases, AZbgkti - Znidar&) hive
15%, the combined LR and AZ using 5%, the combinedand DB (Dadan
Blat) 2.5% and 5% is not declared the hive typee fldspondents have hives
throughout the Istria region.

4.3.2. Participation on honey festivals

Of the total respondents, 72.5% (29 respondentshdi before participated
on exhibitions, 22.5% (9 respondents) has partieghan evaluations and 5%
(2 respondents) was not declared. On averagewdssvl = 0.9 (SD = 2.02),
per respondent. One respondent has participatenE3 in the evaluation
what was the maximum in this sample. To the questiow important
consider participation on exhibitions the responsldrave given an average
grade 5 (SD = 1.62), ie 40% of respondents gaaiagrof 5, while 32.5%
gave grade 6 and 7 which means that the respondatiesve that the
participation in exhibitions is very important. ihe next table were offered
to statements of the reasons for participatingxdmbéions.

Table 1
What are the reasons for participation on exhibgi@l= totally irrelevant
while 7= highly important)

Rank Mean SD
1. Promotion 5,18 1,69
2. Building relationships with other producers 485 1,61
3. Image building 4,58 1,85
4. Sales of own products 4,50 2,17
5. Get acquainted with competition 4,25 1,77
6. The competitive nature of manifestations 3,48 2,03

Source: Research results

How respondents rate the reasons for participatimgxhibition can be seen
in table 1. Promotion was one of the most importaasons to participate in
exhibitions with an average grade of 5.18, follovilgdbuilding relationships

with other producers, then building the image anthe fourth place the sale
of its products. Respondent’s least important neasas the competitive

nature of manifestations which they grade in avel@y3.48 grades.
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What elements are important to respondents in rgakiecisions about
participation on exhibitions such as "Days of hdneye listed in table 2
according to rank.

Table 2
The importance of the elements in the decision gparticipation on
exhibitions such as “Days of honey” (1= totallyelevant while 7= highly

Rank Mean SD

1. Knowing the motives for visiting (vacation, eméénment, learning 458 1,92
through exhibitions, tasting food and beveragelityjume spent with
family and friends ...)

Technical support of manifestations organizer 254, 2,01
Knowledge of financial and organizational supiam the County 4,15 2,19
Knowledge of financial and organizational suppooti a local 4,15 2,15
4. government
Knowledge of organizer, the host - the communipgrsors, media 4,00 1,88
5. partners, other participants
6. Forecasts of the number of visitors (domestat fareign) 3,98 1,94
Costs of participation on the event (the stands;asists of design / 3,90 1,88
7. decoration)
Knowing the profile of visitors (age, gender, pssfi®on, education, 3,83 1,72
8. income, state / city of arrival)
9. Knowing the financial support of sponsors 3,80 2,03
10. Media coverage of manifestations 3,75 1,97
11. Staff costs for the event (salaries, feesgtraxpenses) 3,65 1,67
12. Tradition (number of years that manifestatias heen held) 3,15 2,05
important)

Source: Research results

Respondent’s were offered elements that were segpimsevaluate as most
important, which is often mentioned in literaturAs most important

respondents rated knowledge of the motives fortingsiwith an average

grade of 4.58, the technical support of organix&r=(4.25) and knowledge

of financial and organizational support of couniyd docal government (M =

4.15). Other elements were rate as less importaohtaa the least important
element for respondents were tradition (M=3,15).
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4. CONCLUSION

The research determined that in Istria exist séveoa festivals and in 2011
will be organized 72 festivals. Most of them arking place in less
developed tourist areas, namely in tourism devel@as has less number of
food festivals. It can be said that the researshlte point out that the role of
culinary tourism and food festivals have positingact on development as it
was point out by other researchers in the papeth&umore most of the food
festivals were organized in the summer months. ¥afyhoney” were held
in February. At that time beekeepers don’t havetatf work with the bees
but also at that time is deadseason and event is a good chance to attract
visitors. Regardless of the reasons it can be oded that the number of
participants in the evaluation and participatiorhaney festival was more or
less balanced, while on the other hand the numberstiors according to
organizer increases every year (Rinéan2011). The main reasons for
participation on exhibitions for beekeepers werenpstion and building
relationships with other producers, while compesito character of
manifestations was less important. The most imporgement in the
decision on the participation for beekeepers wasedge of the motives of
visitors, and support of county and local governtaemhese were important
insights for future organizers of the honey fedtiva

In the end, it can be concluded that honey exloibitias an important role in
the development of the Istrian rural areas, iejriP@zwhich honey festival is
organize and beyond, and in two main ways. Firgtativates the arrival of
visitors to the destination, which in February, ably would not have been
visited by many people, and opens the possibilitpromoting and selling
products from local beekeepers in the area.

Further research

Based on the obtained results it would be intergstd explore the tourist
and visitors motives for visiting, which beekeepdiemselves have
highlighted as an important element in decidingddicipate.
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