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Treat & cure illness Maintain & improve health
Corrective Preventive
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Starting points of health tourism development

- Aging populations
- Growth of emerging markets
» Advances in treatments

« Health care cost
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Less developed regilons
More developed regions
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Agri-
Medical Tourism Tourism
$50-60 billion S$60-160
billion

K _

Wellness
Tourism

$439 billion

Cultural Tourism
$800 billion - $1.1 trillion
- - Adventure
Tourism
S$115-150
/ billion

Spiritual Tour- Volun-

ism Tourism
$37-47 billion $10-20
billion
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Research framework

The research was conducted in 17 health-tourism
institutions in 2015 with the goal to assess the achieve
level of health tourism development in Croatia.

Sample:
. wa\m o\* health-spa resorts (Istarske toplice, Topusko, Veli
oSinj

* 90% of special hospitals with the health-tourism
services (Biokovka, Daruvarske, Krapinske, Stubicke i
VaraZdinske toplice, Naftalan, Thalassotherapia Opatija &
Crikvenica, Lipik and Kalos)

* four most important thermal-spa hotels (Jezercica, life
Class Sveti Martin, TOP-term and Tuhel))

* Total capacity involved in the survey 2.986 rooms (5.793

beds)
* Supported by Croatian chamber of Economy and used in |
the annual process of national quality rewarding, {_

known as ,,Croatian Flower of Tourism”
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Research questions

1) Are the requirements for health tourism
development well presented in the Croatian
strategic documents, and to what extent?

2) Is the development of health tourism in Croatia,
following the global trends and tourism market
needs?

3) Is Croatian education framework so designed to
be able respond to the challenges of health
tourism development?
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(1) Are the requirements for health tourism
development well presented in the Croatian
strategic documents, and to what extent?

YES

e Croatian National Health Care strategy 2012-2020

e Croatian Tourism development strategy 2014-2020

* National program — Action plan for health tourism
development

e Strategic documents on the counties level

THEY PROVIDE A FRAMEWORK THAT ALLOWS HEALTH TOURISM
DEVELOPMENT IN LINE WITH THE GLOBAL TRENDS
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(2) Is the development of health tourism in
Croatia, following the global trends and
tourism market needs?

&

CROATIA

-

THEY ARE NOT SUFFICIENTLY USING RESOURCES AND POTENTIALS
FOR HEALTH TOURISM DEVELOPMENT
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_Average number of sports and recreation activity, 83,6% .

- based on using the swimming pools
Average number of sauna beneficiaries - 6,6%
Average number of massage beneficiaries 5,3%
Average number of beauty programs beneficiaries 3,0%
Average number of fitness beneficiaries 0,9%
Average number of membershipcards . 0,3%
><m_wm‘mm\y.m3.cm_‘ of dermatological cosmetology PN.&
/programs ,
“Average number of diet, healthy eating and nutrition 0,1%
programmes
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Revenue from sports/
recreation activity in
swimming pools
50,24 %

Revenue from
nutrition, healthy
eating and diet
programmes
0,32 %

Revenue
from the
use of
saunas
11,31 %

Revenue from
the
dermatological-

cosmetology
programmes
0,93 %
Revenue from
membership

cards
6,40 %

Revenue from
different kind of
massages
15,01 %

Revenue
from the

beauty
programmes :
WMNM:MM_MMMB 8,51 % Revenue from
programmes sales
2,67 % wellness/spa
products
4,61 %
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The cost of external
services
5%

Facilities maintenance
3%

The cost of food and drinks
7%

The costs of specific material
for wellness/spa services
0,01 %
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Other costs
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Payroll and
related
expenses

51%

Cost of energy
6 %
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Other costs

The costs of
external
services

Facilities
maintenance

The costs of
food and
drinks

The costs of
wellness/spa
materija

The costs of
drugs and
medical
supplies

The costs of
water
consumption

The costs of
energy spent
The costs of |
payroll and
related
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(3) Is Croatian education framework so
designed to be able respond to the challenges
of health tourism development?

The global perspective...
- European Qualification s Framework (EQF)
The national perspective...

- Croatian Qualifications Framework (CroQF)

SHOULD BE HARMONIZED WITH THE:
* health tourism business needs
 best practice experiences
* interdisciplinary approach

SPECIFC PROFESSION PROFILE IN THE HEALTH TOURISM BUSINESS
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Croatian Qualification Framework (CroQF)
and education in the health-tourism sector
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GOOD STARTING POINTS DEFINED THROUGH THE CroQF.
THE PROBLEM IS THAT EXISTING SECTORAL COUNCILS ARE RELATED TO THE
PARTICULAR INDUSTRY (FOR TOURISM, FOR HEALTH ...).
SYSTEM SHOULD BE IMPROVED THROUGH DEFINING INTERDISCIPLINARY
OCCUPATIONAL/PROFESSIONAL PROFILES, AS THE HEALTH TOURISM IS.
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CONTENT OF HEALTH TOURISM CURRICULA ANALYSIS
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SUBJECTS IN TOURISM AND HEALTH INDUSTRY SKILLS AND ABILITIES
Perception on Industry = uf i 3 & i Industry Perceptions on
Subjects Survey 3 Survey Skills
By Industrv) Tourismn (Byv Industrv)
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Gap? Gap?
Tourisin
Perception on A cademic Perceptions on
Subjects Skills
By Educators) - - - - T R T T T > By Educators)
Education Education
Survey Survey
T e -
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Current and Future
Spa
Managers/Directors

Communicate key skills needs, offer

student internships, and other
Spa Management- guidance/support

Related Educational I Spa Businesses and

Institutionsand Industry Leaders

Training Providers Seek out industry guidance and
participation to ensure program
relevance and to support student
placement in jobs
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CONCLUSION

Croatia is not globally recognised as important health
tourism (medical, wellness, spa) destination, yet

Employees generally provide services under the contract of the NHI, and
only the 8% of employees are fully oriented to meet the needs of
customers from external markets (what health tourism wants to be)

It should assess significant improvements in the existing wellness/spa
services, following the best practice experiences and strategic documents

It is necessary to implement specific education programmes whose
outcomes can significantly improve the quality level and market
orientation in the health-tourism business

Special emphasis should be placed on acquiring the specific knowledge,
skils and competences of those specialists which can be able to change
the assortments of current services in the field of medical wellness and
spa services

CroQF provides a good starting point, but it is important to establish more
intensive collaboration between business and education institutions.
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Thank you for your attention!

Prof Milena Persic, PhD
Faculty of tourism and hospitality management Opatija
E-mail: milena.persic@fthm.hr

Assistant Prof Dubravka Vlasic, PhD
Faculty of tourism and hospitality management Opatija
E-mail: dubravka.vlasic@fthm.hr




